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Introduction

• The Cambridge Economic Impact Model is an industry respected tool for measuring the economic impact of tourism in a given area

• The model uses key surveys and data from accommodation occupancy and footfall to visitor attractions to measure the volume and expenditure from tourism
trips

8 national and regional surveys
6 sets of local base data 
10 assumptions 
13 districts, 5 industries, 5 destination 
types 
163 ratios
5 multipliers 

‐ UK Tourism Survey
‐ International Passenger Survey
‐ Labour Force Survey
‐ Visits to Attractions Survey

‐ Population
‐ Accommodation stock
‐ Shoreline (Kms)
‐ Second homes

‐ 40% of travel spend will take 
place at the origin of the trip.
‐ Every £54,000 of turnover 
supports a FTE tourism job

‐ Accommodation
‐ Food & Drink
‐ Transport
‐ Retail
‐ Attractions

‐ Nights per trip ratio
‐ Spend per trip and night
‐ Ratios by trip purpose and 
by type of accommodation

‐ 0.14 FTE make an actual job
‐ 0.15 Induced jobs for each  
indirect job (varies destination 
type)

‐ City 
‐ Resort 
‐ Rural
‐ Urban
‐ Historic town
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POSITIVE

Increased activity to promote Kent’s visitor 
economy

The continued rise of Thanet as ‘Shoreditch‐on‐
Sea’

Kent is the gateway to Europe 

HS1 makes day trips easier 

350th Anniversary of the Battle of Medway

NEGATIVE

Brexit

Fluctuation of the British Pound

Wet summer weather 

International terror attacks 

Cash‐conscious day trips vs expensive overnight 
breaks

Visitor Economic Impact Study 2017, Kent



Thanet Visitor Survey ‐ Report of  Findings – Introduction  Visitor Economic Impact Study 2017, Kent

65m visitors
+7.1%

Overnight Visitors Day Visitors 
4.9m 60.1m 
‐0.3%  +7.8%
Overnight Nights
17.9m
+2.3%
Overnight Spend Day Visitors Spend
£929m Total Tourism Value  £2.03bn
+3.1% £3.8bn +8.7%

+ 7.1%

Jobs Supported
77,000
+6.9%

11% of all employment

Kent, 2017

65m 
visitors 

£3.8bn 
in value 

77,000 
jobs



Thanet Visitor Survey ‐ Report of  Findings – Introduction  Visitor Economic Impact Study 2017, Sevenoaks

4.3m visitors
+8.5%

Overnight Visitors Day Visitors 
0.2m 4.0m 
0.0% +9.0%
Overnight Nights
0.8m
+3.8%
Overnight Spend Day Visitors Spend
£41m Total Tourism Value  £141.4m
+1.5% £243m +3%

+5.4%

Jobs Supported
5,287
+5.1%

10% of all employment

Sevenoaks, 2017

4.3m
visitors 

£243m 
in value 

5,287 
jobs



Thanet Visitor Survey ‐ Report of  Findings – Introduction  Visitor Economic Impact Study 2017, Sevenoaks

Holiday
28%

Business
28%

VFR
41%

Other 
3%

Average spend per day trip ‐ £34.75
Average length of stay – 3.41
Spend per overnight trip ‐ £178.95
Spend per night – £52.53

Sevenoaks saw a 
higher rate of growth 
in the number of 

nights compared to 
Kent

The district experienced 
a higher rate of growth in 
the average length of 
stay compared to the 

county

Spend per overnight 
trip grew at a higher 
rate compared to Kent 

The district appeals to the business market, receiving a larger 
proportion of business visits compared to Kent. However, this 
also illustrates the need to work towards increasing leisure 

visits to the district.



168,000 were domestic overnight visits

434,000 were domestic nights

£23.0 million spend

Visitor Economic Impact Study 2017, Sevenoaks

Source: Cambridge Economic Impact research published January 2019



63,000 were overseas overnight visits

353,000 were overseas overnight nights

£18.4 million spend

Source: Cambridge Economic Impact research published January 2019
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£20m
172 jobs

Travel

£14.2m
432 jobs

Accommodation

Retail

£70.9m
1,251 jobs

£58.3m
Food and drink

1,631 jobs

£18m

Attractions/
entertainment

347 jobs

Indirect & Supply chain
1,191 jobs

Visitor Economic Impact Study 2017, Sevenoaks



• Monitoring and understanding destination performance

• Support businesses with lobbying 

• Free to access business support tools

Research in practice

• Development of funding bids 

• Development of Visit Kent marketing strategy and 
campaigns



Research in practice




