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WHO IS VISIT KENT?

Our Organisation:

• A not for profit company 

• Supported by County Council, 

Districts, Private Sector and European 

funding

Our Objectives  

To grow the visitor economy by:

• Increasing the visitors, encouraging 

them to stay longer, spend more and 

recommend Kent  to others

• Supporting businesses to start up, 

expand, diversify and invest
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WHY IS THE VISITOR ECONOMY 

IMPORTANT?

• Tourism, Leisure and 

Hospitality is the 4th

biggest economy in the 

UK

• The greatest job growth in 

the UK over the last  2 

years has been in tourism 

• The forecast is that the 

domestic tourism is set to 

grow 5% each year and 

international tourism by 

3% each year to 2020.

Key Sevenoaks District Facts

229,000 Staying visitor trips

762,000 Staying visitor nights

£41,362,000 Staying  visitor spend

3,600,000 Day visits

£126,802,000 Day visitor spend

£168,164,000 Direct visitor spend

£9,893,000 Other related spend

£178,057,000 TOTAL VISITOR RELATED SPEND

£170,485,000 *ADJUSTED VISITOR RELATED SPEND

£49,854,000 Supplier and income induced spend

£220,339,000 TOTAL VALUE OF TOURISM

4,840 Estimated actual employment

3,474 FTE employment

11% Proportion of all employment



Sevenoaks District  - Staying visits by purpose
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Domestic tourists Trips Nights Spend

Holiday 44,000 151,000 £13,169,000

Business 36,000 117,000 £7,081,000

Visits to friends and relatives 86,000 173,000 £3,155,000

Other 5,000 14,000 £177,000

Study 0 0 £0

Total 170,000 455,000 £23,581,000

Overseas tourists Trips Nights Spend

Holiday 11,000 48,000 £3,035,000

Business 29,000 108,000 £7,090,000

Visits to friends and relatives 12,000 92,000 £4,347,000

Other 2,000 15,000 £1,212,000

Study 4,000 45,000 £2,097,000

Total 59,000 307,000 £17,781,000
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WORKING IN PARTNERSHIP to DELIVER RESULTS

For Sevenoaks in 2014 Visit Kent has delivered :

• Over 30,000 website visits

• £85,000 AVE of press coverage in the UK and 450,000 

euros of international coverage

• Generated 55 travel trade leads with key tour operators

• Delivered over 1,000 train passengers via Southeastern 

2for1 campaigns

• Support over 12 businesses and delivered 2 industry 

events



WWW.VISITKENT.CO.UK



WWW.VISITKENT.CO.UK



DIGITAL MARKETING
Newsletters and Social Media

Spreading the word about

Sevenoaks

• Over 21,000 Twitter Followers

• Over 2,200 Facebook Fans

• Consumer database of over 

80,000



PRESS AND PR



TRAVEL TRADE



Partnership Campaigns

• Visit England Horrible History 

Campaigns with the 

Independent

• Visit England Cycling 

Campaign with the Guardian

• Rural Campaign with the 

Evening Standard



Partnership Campaigns

6 week stand showcasing Kent  at St Pancras in partnership 

with Southeastern and High Speed 1



Niche Campaigns

Looking at how to reach new or 

niche markets from golf to 

churches.

Case Study : Kent Breakfast

• Encouraging use of local produce to 
give businesses and the county a 

competitive edge and keeping spend 

in the local economy



Niche Campaigns



Niche Campaigns - Golf



Niche Campaigns - Golf



Niche Campaigns - Golf

Raise awareness of Kent as  a golf destination through:

• PR

• TRADE

• CONSUMER MARKETING

• PARTNERSHIP  

RESULTS

• 10 Press trips

• 81 press features AVE £200,000

• 14 new golf packages developed

• IGTM and London Golf Show

• Database of 10,000 consumers

•



• Annual London 

outdoor 

advertising 

campaign

• Hever Castle 

one of the 

campaign’s  hero 

images

• Generated

350,000 

additional visitors

Kent Contemporary
Domestic Campaign



Kent Contemporary Goes Global
International Campaign

• Partnership campaigns 

with P&O, DFDS, 

Eurotunnel, KLM

• Information about 

Sevenoaks promoted at 

overseas exhibitions, in 

overseas newsletters and 

Visit Kent international 

websites.  



Tactical Campaign



Big Weekend



TOURISM BUSINESS ADVICE SERVCE

• Online Toolkit

• Business Support

• Market Intelligence

• Training/Workshops

• Product Development

• Networking

• Mentoring 



TOURISM BUSINESS ADVICE SERVCE



BUSINESS SUPPORT

• One to one business advice 

face to face, via the 

telephone or workshops

• From start ups to mature 

and growing businesses 

whether accommodation, 

attractions, or catering.

• Guidance on visitor needs, 

legal requirements, 

operational issues, and 

marketing

• Sign posting to other support

“

“When we decided to use our spare rooms 

for B&B we had lots of ideas and Visit Kent 

helped us build on these to take us to a high, 

professional standard. 

“Peter Birnie, the accommodation and 

quality expert at Visit Kent Tourism Business 

Advisory Service, talked us through so many 

aspects of the business from upgrading the 

bathrooms through to the range of teas and 

even glasses of sherry guests would like to 

enjoy. 

“By talking to Peter and following his 

suggestions we are able to give our guests 

an experience that matches the beauty of 

our historic farmhouse in its stunning 

setting.”

Mandy Webb, 

Eggpie B&B



MARKET INTELLIGENCE

• Key facts and figures to 

support business planning, 

identify trends and 

opportunities

• Business Barometer –

measuring and 

benchmarking performance

• Visitor Survey – helping to 

understand who our visitors 

are and what they want. 



TRAINING AND WORKSHOPS

• Qualified providers of customer 

care courses

• Programme of free courses on 

digital and marketing

• Opportunities for subsidized 

Workshops such as the current 

series of Digital Tourism 

Breakfasts



Networking
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